
RejuvenateMeetings.com
Our online community provides a powerful tool for connecting online to faith-based meeting planners who are searching for  
information on destinations and resources that fit and enhance their events. 

RejuvenateMeetings.com is a great way to add impact to your media plan. Get in front of meeting planners and influence their 
decisions. Sponsorable cross-media opportunities include a biweekly e-mail newsletter and custom-designed programs. 

Additional opportunities to highlight your brand include hosting your video and audio webcasts on our site with web links,  
document download availability and promotion of an event. 

Online features:
•	 Guides to destinations across the country, featuring top venues, restaurants and attractions
•	 CVB listings for partner advertisers only
•	 Valuable educational articles and expert advice
•	 Blog posts include savvy experts and columnists

Rejuvenate Report
Our biweekly e-mail newsletter service provides current industry news and 
information of concern to meeting planners directly to subscribers, including 
hot deals and value offers. Sponsorship opportunities include Planner Tips and 
Destination Spotlights. 

Website pricing (Rates are monthly)

Leaderboard Sponsor (728 x 90)
Medium Rectangle Sponsor (300 x 250)
(2 available) 

Banner ads can be rotated on specific 
landing pages. 

Specifications

Banners: 728 x 90, 300 x 250

File Type: JPG, GIF or Flash

Deadlines

Website ads are due 10 days 
prior to first day of posting.

REJUVENATE Report Rates (per issue)

Roadblock	

Leaderboard Sponsor 		
•	 728 x 90 banner
•	 Text ad: 30 words of text, logo and linking URL

Medium Rectangle Placement	
•	 300 x 250 banner
•	 Text ad: 30 words of text, logo and linking URL

Specifications:
File Type: JPG or GIF only

Maximum File Size: 20k, Animation allowed

Text Ads: 30 words of copy, hyperlink and logo

Deadlines: Newsletter ads are due 10 days prior to issue date.
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Rejuvenate Report
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This biweekly e-newsletter is brought to you 

by the editors of Rejuvenate magazine. 

We welcome your feedback and suggestions for content.

Please contact Editor@CollinsonPublishing.com.Hotels join battle
Associations take stock

Cardio ready hotels
More newsPlanners' Tip: Volunteers

 

Hotels join battle

The heads of the country’s major hotel companies sent Congress a letter at the end of

February, asking them to tone down their criticism of business meetings and conventions. A

week earlier, members of the meetings, events, and incentive travel industry launched a “Keep

America Meeting” campaign to draw attention to the role the meetings industry plays in the

American economy.Read more.

Associations take stock

An economic impact study conducted by ASAE & The Center for Association Leadership shows 

that although the overall associations sector is doing well, there are points leaders should 

consider when planning strategies this year. The study evaluated the effect of the ailing 

economy on working professionals who belong to associations and their outlook for the future 

between December 2008 and January 2009. 

Read more.

Cardio ready hotels

Fewer than 10 percent of hotels around the country have invested in an automated external

defibrillator (AED) in-house. The laptop-sized device, which can automatically restart a heart 

after sudden cardiac arrest is now required equipment on commercial airlines and has saved 

 



Travel. marketing. results.

15 Technology Parkway South, Suite 250, Norcross, GA 30092

Increase the return on your travel marketing spend. 
Tap into our group and leisure resources with a 
combination package that matches your goals. 

With Collinson Media & Events, you can: 

	Maximize the impact of your over-stretched budget 
	 with our cross-media opportunities including custom-
	 designed programs. 
 
	Reach qualified meeting planners in every industry
	 segment: association, corporate, faith-based, social,
	 sports. Drive motor coach and tour business to your
	 doorstep with our magazine dedicated to managers 
	 and organizers of small group travel.

	Reach leisure travelers at VacationPlanning.net or 
	 through our other custom products.

	Enjoy leads produced by our own in-house marketing 
	 team, not some generic list.

	Benefit from Collinson’s 36+ years of destination 
	 marketing expertise, innovative customer solutions 
	 and multimedia network.

Collaborate, Connect, Rejuvenate and Groupaway — your answer 
to a lion’s share of profitable group business. Add Marketplace, 
our appointment-only trade shows and conferences, to your 
annual buy and you’ll enjoy complete coverage in 2011.

One-Stop Solution

For more information on how to put the cross-media power of Collinson Media & Events to 
work for you, contact your Collinson sales representative or REzelle@collinsonmedia.com.

Corporate Meetings Intelligence 

MEETINGS INSPIRATION

GROUP TRAVEL INSIGHTS 

CROSS-MEDIA MARKETING
Faith-based Meeting Planners

“As I was reading Rejuvenate Magazine, I came across a review of 
Tennessee meeting facilities. [It was] an unexpected lead through 
Rejuvenate Magazine and we are going to contract for 2012 and 
have first right of refusal for 2013, 2015, and 2017 through 2020.”
 

Charles Melear, Conference Planner
United Church of God


